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Subject International Marketing
Faculty Faculty of Law

Field of studies International Relations
Specialization international business
PRK level 6 PRK

Education level

first-cycle studies

Form of studies

full-time studies

Group of activities

Number of ECTS points 2

Type of subject specialization
Total number of hours 30h

Didactic cycle 2024/2025 winter
Academic semester 3

Academic year 2

Education profile general academic
Year of implementation 2025/2026
Language of instruction English

Teacher(s)

dr Anna Batamut

Semester, number of ECTS points, type of subject, number of hours

‘ Semester Lecture

\ 3 30 godz. 2 ECTS

2. General objectives

‘ C1 ‘ To demonstrate the contemporary trends in international exchange and business relations

3. Introductory requirements

International Marketing
Page 1 of 4



Principles of Marketing

4. Learning outcomes

Wi Knowledge: Student poseses basic knowledge of how international business works
U1l Skills: student is capable of identification of opportunities and threats in international context
K1 Social competence: student poseses competence to work in as a group member

5. Course program

Lecture (30 h)

Code Detailed description of the topic blocks (semester: 3)

Wykl  |Block 1 -development of international business cooperation

Wyk2 | Block 2 - trade liberalization and its consequences to international marketing

Wyk3 | environmental analysis

6. Didactic methods

Lecture

Meé Discussion
M16 Group work
M19 Case study
M20 Lecture

7. Student workload

Number of hours under supervision Student workload

Lecture 30h
Including e-learning: 0h ‘

Student's own work ‘
zapoznanie si¢ z literatura, przygotowanie projektu, Praca wlasna studenta 20h ‘

Total workload

Total number of hours for the course 50 h

Total number of ECTS points 2 ECTS

8. Conditions for course completion

Course completion criteria
Essay and presentation, activity.
Grade 6.0 — additional requirements (after obtaining a grade of 5.0):

Based on the student’s completion of an additional project task, e.g. a multimedia presentation or a report based on the
student’s own research.
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Lectures (Final exam / Final pass)

Grade 5: Full completion of the topic

High academic quality, clear and well-structured argumentation
Coherent and transparent structure of the paper

Proper and conscious use of sources

Correct language and appropriate academic style

Fluent, clear, and well-prepared presentation

Grade 4,5: Topic fully addressed

Content is factually correct and partially in-depth
Minor formal or stylistic shortcomings

Sources used appropriately

Logical presentation, though less dynamic

Grade 4: Topic mostly addressed

Content is correct but mainly descriptive rather than analytical
Clear structure with minor coherence issues

Limited use of sources

Presentation correct but somewhat schematic

Grade 3,5: Partial completion of the topic

Basic information with limited analysis

Noticeable weaknesses in argumentation and structure
Few or poorly developed sources

Presentation lacks fluency and relies heavily on notes

Grade 3: Minimal completion of the topic
Superficial and schematic work
Lack of coherent structure

Numerous language and formal errors

Disorganized and unclear presentation

9. Literature

Basic literature
1. International Marketing, H. Leigh, L. Dahringer, NY, 2005, Thompson

Supplementary literature
1. Global Marketing, Svend Hollensen, Harlow, United Kingdom, 2016, Pearson Education Limited

2. Romi Alhadid RangkutiNuri Aslami, International Marketing, January
2022https://www.researchgate.net/publication/396936720 International Marketing

3. Pervez Ghauri, Philip Cateora, Internatinal marketing, Edinburgh Business School 2009,
https://ebs.online.hw.ac.uk/EBS/media/EBS/PDFs/International-Marketing-Course-Taster.pdf

11. Information about academic teachers
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The person responsible for the card

dr Anna Balamut (e-mail: abalamut@uafm.edu.pl)
Teacher(s) conducting the subject

dr Anna Batamut (e-mail: abalamut@uafm.edu.pl)
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